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SI SERVICE REPORT mu 82 _CLIENT_ Ph ilip Morns 

DATF September 20, 1994 PRODUCT _ Virginia Slims 

A record of contacts with client, a report of status of work in production, and a memorandum of ideas discussed and work to 


This reports a meeting held at PM on September 20, 1994. Present were: 



PM 

Bob Ferrin 
Suzanne LeVan 
Wendy Marin 
Norma Suter 


LB 

John Buehler 
Lenora Rand 
Doug Ryan 
Thomas Smallwood 
Patrick Venetucci 
Pete Volz 


The purpose was to review print advertising concepts and model boards for April and May 1995. 

The concepts were created to meet advertising objectives agreed upon in previous meetings, 
mainly: 

- Fashion will be "styled-up" 

- Quotes will be centered in a woman's perspective 


Four concepts were presented: 

- Night On the Town - "Sit around and wait for a phone call? Forget that number." 

- Center Stage - "Confidence is a girl's best friend." 


- She Means Business - "Self assurance looks good no matter how you wear it." 

- It's Your Move - "Who says you can't make the first move" 


Agreements/Discussion 

• Agreed that all four met objectives as stated above. 

• Specific format/layout options for the new ads will be reviewed during comp development. 

• Agreements on specific concepts were as follows: 

- Night on the Town - Approved to shoot as presented. 
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- Center Stage - Approved to shoot. Will shoot with blonde model as one option. 
Agreed change quote to "The woman behind the scenes? What fun would that be?", 
presented as a backup line. 

- She Means Business - Approved to shoot. Agency to present new line for this ad. 
New line should establish a clearer link to the visual. In addition, PM asked Agency 
to explore lines which have a personal "one-to-one" tone (e.g., Night on the Town 
quote) versus a "one-to-many" assertion, 

- It’s Your Move - Not approved to shoot. Agreed that quote is in line with objective. 
The visual, however, is more ambiguous as the woman can be viewed as making the 
first move qi playing a more traditional role. Agency to present new visual for this 
concept. 

• Shoot will be extended one day to cover shooting three ads. Shoot dates are October 2-5. 

• A minimum of 3 wardrobes will be shot for each ad. 

• Model choices were approved as presented. Recommendation for models for specific ads 
will be presented at the Pre-production meeting. 


Next Steps 

• Agency to move forward in planning shoot for 3 ads. 


Pre-production meeting scheduled for September 27 at PM. 
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John Buehler 


cc: PM 

Giuseppe D'Alassandro 


LB 

Connie Bulanda 
Mara Fizdale 
Doug Porter 
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